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Title:  Advertising Design 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Standards Addressed 
 
Artistic Perception 
Processing, Analyzing, and Responding to Sensory Information Through the Language and Skills 
Unique to the Visual Arts 
1.1 Identify and describe all the elements of art found in selected artworks (color, shape, line, 

texture, space, form, and value). 
1.3 Describe how artists can show the same theme by using different media and styles. 
1.4 Describe how balance is effectively used in a work of art (e.g., symmetrical, asymmetrical, 

and radial. 
 
Creative Expression 
Creating, Performing, and Participating in the Visual Arts 
2.1 Use various observational drawing skills to depict a variety of subject matter. 
2.4 Create increasingly complex original works of art reflecting personal choices and increased 

technical skill. 
2.6 Use technology to create original artworks. 
 
Aesthetic Valuing 
Responding to, Analyzing, and Making Judgments About Works in the Visual Arts 
4.3 Develop specific criteria individually or in groups to assess and critique works of art. 
4.4 Change, edit, or rework their artwork after a critique, articulating reasons for their changes. 
 
Connections, Relationships, and Applications 
Connecting and Applying What is Learned in the Visual Arts to Other Art Forms and Subject 
Areas and to Careers 
5.4 Describe tactics employed in advertising to sway the viewer’s thinking and provide 

examples. 

 
Time:  Two 60 minute periods  
 
Floor Plan:  Regular classroom setting—small groups for critique. 
 
Materials Needed: 
• White paper 
• Scissors 
• Glue 
• Pencils 
• Erasers 
• Magazines 
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• Computer lab (optional) 
• Overheads: 
 #1  Trix cereal box 
 #2  Total cereal box 
 #3  Wheaties cereal box 
 
Purpose: 

Advertising artists employ tactics to sway the viewer’s thinking and persuade them to 
buy a product.  A package can be technologically created to persuade a consumer to buy the 
product. 

 
Background: 

The students will have experience in using collage materials and have beginning skills in 
computer operations.  The students will know how to identify graphic devices used as symbols 
for ideas and information.  The students will use their knowledge of all elements of art. 
 
Key Questions: 
 What are some advertising tactics? 
 How can these tactics be used to design a package? 
 How do advertising artists use technology? 

 
Vocabulary: 

∗ Elements of art—sensory components used to create and talk about works of art (e.g., 
line, color, shape/form, texture, value, space). 

∗ Theme—an idea based upon a particular subject. 
∗ Style—a set of characteristics of the art of a culture, a period, or school of art. It is the 

characteristic expression of an individual artist. 
∗ Symmetrical—a balance where both sides of the perceived midline are the same. 
∗ Asymmetrical—a balance of parts on opposite sides of a perceived midline, giving the 

appearance of equal visual weight. 
∗ Radial—a balance where parts radiate from a central area. 
∗ Advertising—a written and often illustrated means of attracting public attention, 

usually to a product or service. 
∗ Designer—the person who creates the plan, conception, or organization of a work of 

art. 
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Steps of the Lesson 
1 Set up purpose/goals 
Begin a discussion with the students about the 
advertising they see around them.  Gradually 
direct the discussion to packaging of items to 
be sold. Talk about how advertisers package 
their products to appeal to specific audiences. 

Thoughts for the Teacher 
How are you making your purpose clear to 
the students? 
Through teacher explanation and student 
exploration. 

2 Engage students 
Use overheads of common objects that all 
students have seen and can relate to. 

How can I effectively get the students 
interested in the content of the lesson? 
Engage the students visually with overheads. 

3 Learning Sequence 
See actual lesson sequence below. 

What are the BIG idea(s) of your 
presentation?  How will students 
understand/experience the material that you 
present? 
Advertising artists employ tactics to sway the 
viewer’s thinking and persuade them to buy a 
product.  A package can be technologically 
created to persuade a consumer to buy the 
product. 

4 Assessment 
Self and peer assessment using a classroom 
created rubric. 

How will you allow your students to deepen 
their understanding of content presented?  
(Reflect, revise, retell, refine, practice) 
Using a classroom created rubric that covers 
art terms and advertising techniques, the 
students will reflect and rework their cereal 
boxes to match the rubric. 

 
 
 

Actual Lesson Sequence 
 
1. Show overhead #1 of a cereal box design and identify the theme (cereal).  Identify the 

balance (asymmetrical with a slant from left to right).  Discuss the elements of art (line, 
color, shape/form, texture, value, space).  Explain that a tactic for selling a product is to make 
the project appeal to a certain focus group.  Discuss that the cereal targets children and that 
the artist has used cartoons and bold colors to attract the attention of the age group.  Show 
how the design has contrast, simplicity, balance, unity, is easy to remember, represents the 
product well, is appropriate for the target group, and attracts attention through color (there 
are at least 10 colors) and design placement.  These boxes are placed at children’s eye level 
on the shelves in the supermarket. 

2. View overhead #2 where the focus group is health conscious adults.  Discuss how the theme 
is the same but that the style is different (the theme focuses on health, not cartoons and fun).  
Identify the balance (asymmetrical with a slant from left to right).  Discuss the elements of 
art (line, color, shape/form, texture, value, space) and compare this package design to the one 
in the first overhead (fewer colors although mostly red/yellow/orange).  These boxes are 
placed on the highest shelves in the supermarket. 

3. Show overhead #3 and explain that by using a picture of a celebrity, the consumer can be 
encouraged to buy because he thinks that by using the product, he will become more like the 
celebrity.  Discuss how the theme of the design is still the same (buy the cereal) but that the 
style is different from the other two cereal box designs (Hank Aaron’s home runs and 
nickname are used).  Identify the balance (asymmetrical with a slant from left to right).  
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Discuss the elements of art (line, color, shape/form, texture, value, space) and compare this 
package design to the designs in the other two (the main color is orange, but white lettering 
and a brown border tone down the overall effect).  These boxes appeal to both children and 
adults and are often placed in the middle shelves in the supermarket. 

4. Distribute paper, rulers, pencils, and instruct the students to create a rough draft of a cereal 
name, several persuasive slogans, and an idea for an illustration or picture.  At this point, you 
might want to ask the students to give you names of celebrities they think should be on cereal 
boxes and why. 

5. (Optional) In the lab, instruct the students to work from their rough drafts and use a simple 
drawing program to type their product’s name and any other slogans or features on the paper 
as if it were the front of a cereal box.  Save space for an illustration.  Encourage creativity 
with type faces and colors.  Print each student’s work. 

6. In the classroom, develop criteria with the class (i.e., contrast, simplicity, balance, unity, easy 
to remember, represents the product well, is appropriate for the target group, attracts attention 
through color and design placement) for evaluation of the designs.  Write them on the board.  
In their own small groups, the students will decide what age group their design targets and 
discuss which designs use a celebrity.  They will change, edit, or rework their artwork 
following their group critique, articulating reasons for their changes with a few sentences on 
the back of the composition. 

7. Finish the designs with the student illustrations completed in marker or with magazine cut 
outs and glue. 

 

Closure: 
 Display box front designs, arranging them according to targeted age groups or use of  a 
celebrity. 
 

Extensions: 
 Construct boxes and glue the advertising to the box fronts.  Arrange to simulate 
supermarket displays.  Collect examples of advertising techniques and construct a bulletin board 
placing ads under appropriate headings. Invite an advertising designer to discuss his job with the 
class. 
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