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Art 
 

Grade 5: Lesson 4 
 
Title:  Design a Logo 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Standards Addressed 
 
Artistic Perception 
Processing, Analyzing, and Responding to Sensory Information Through the Language and Skills 
Unique to the Visual Arts 
1.1 Identify and describe the principles of design in visual compositions, emphasizing unity 

and harmony. 
1.2 Recognize and describe characteristics of representational, abstract, and non-

representational works of art. 
1.3 Use their knowledge of all elements of art to describe similarities and differences in 

artworks and the environment. 
 
Aesthetic Valuing 
Responding to, Analyzing, and Making Judgments About Works in the Visual Arts 
4.1 Identify how selected principles of design are used in a work of art and how they contribute 

to their personal responses to the work and its evaluation. 
4.3 Develop and use specific criteria individually and in groups to assess works of art. 
4.4 Assess their own artwork, using specific criteria, and describe what changes they would 

make to improve it. 
 
Connections, Relationships, and Applications 
Connecting and Applying What is Learned in the Visual Arts to Other Art Forms and Subject 
Areas and to Careers 
5.2 Identify and design icons, logos, and other graphic devices as visual symbols for ideas and 

information. 

 
Time:  60 minutes  
 
Floor Plan:  Regular classroom setting. 
 
Materials Needed: 
• List of products and services 
• Newsprint 
• Pencils 
• Rulers 
• Erasers 
• White drawing paper 
• Colored markers 
• Newspapers 
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• Overheads: 
 #1  Logos:  BMW, Nike, Apple, Starbucks, Pepsi 
 #2  Additional logos (optional) 
 
Purpose: 

Artists create designs to attract attention and to sell ideas and merchandise.  A logo can 
be designed as a visual symbol for an idea or a product. 
 
Background: 

The students will have prior experience in working with colored markers, will understand 
representational, abstract, and non-representational works of art.  The students will understand 
and identify the principles of design and elements of art. 
 
Key Questions: 

What is the purpose of a logo? 
 What principles make a logo effective? 
 What is advertising? 
  

Vocabulary: 
∗ Elements of art—sensory components used to create and talk about works of art (e.g., 

line, color, shape/form, texture, value, space). 
∗ Principles of design—the organization of works of art.  They involve the ways in 

which the elements of art are arranged (e.g., balance, contrast, dominance, emphasis, 
movement, repetition, rhythm, subordination, variation, unity). 

∗ Unity—a principle of design that connects a variety of elements of art and principles 
of design into a work of art with harmony and balance. 

∗ Harmony—the principle of design that creates unity within a work of art. 
∗ Balance—the way in which the elements in visual arts are arranged to create a feeling 

of equilibrium in an artwork.  The three types of balance are symmetry, asymmetry, 
and radial. 

∗ Representational—having a recognizable object as an image. 
∗ Non-representational—having no recognizable object as an image. 
∗ Abstract—artwork in which the subject matter is stated in a brief, simplified manner; 

little or no attempt is made to represent images realistically and objects are often 
simplified or distorted. 

∗ Logo—an identifying symbol, signature, or trade name for commercial use. 
∗ Symbol—a sign, figure, design, pattern, motif, or color used to represent something or 

somebody by association. 
∗ Advertising—a written and often illustrated means of attracting public attention, 

usually to a product or service. 
∗ Designers—the person who creates the plan, conception, or organization of a work of 

art. 
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Steps of the Lesson 
1 Set up purpose/goals 
Talk about the importance of advertising and 
brand recognition for a product to sell 
successfully.  Define what a logo is. 

Thoughts for the Teacher 
How are you making your purpose clear to 
the students? 
By using teacher explanation and examples. 

2 Engage students 
Ask the students to look for logos either on 
their clothes or other student’s clothes.  
Describe the logos.  Ask if certain feelings are 
linked to certain logos (i.e., Nike’s logo evokes 
perseverance and determination, as their logo 
states “Just Do It.”) 

How can I effectively get the students 
interested in the content of the lesson? 
By relating the concepts of logos to the 
student’s personal lives. 

3 Learning Sequence 
See actual lesson sequence below. 

What are the BIG idea(s) of your 
presentation?  How will students 
understand/experience the material that you 
present? 
What is the purpose of a logo? 
What principles make a logo effective? 
What is advertising? 
The students will experiment with creating 
their own logos for products. 

4 Assessment 
Self-assessment and teacher assessment based 
upon class created rubric for effectiveness of 
the logo. 

How will you allow your students to deepen 
their understanding of content presented?  
(Reflect, revise, retell, refine, practice) 
Class designed rubric. 

 
Actual Lesson Sequence 

 
1. Show overhead #1 of logos.  Ask the students to identify the logos and what they represent.  

Explain that a good logo attracts attention of the viewer because it is simple and easy to 
remember.  Ask where they might see logos.  Ask which logos are representational or 
symbolic and which are abstract and sometimes become symbolic.  Explain that the BMW 
logo evolved from the Bavarian Motor Works original product which was an airplane  It is a 
representation that has become a symbol.  The Nike swoosh is an abstract symbol based on a 
wing and Nike is the Greek winged goddess of victory.  The Apple is representational, the 
Starbucks logo is a representational mermaid because Starbucks is named for Starbuck, a 
character in a book about the sea, Moby Dick.  The Pepsi circle is the only non-
representational abstract form.  Show that colors are limited and that they have high contrast 
(light and dark).  Discuss the designs and identify shapes, form, value, and space.  Identify 
the three types of balance:  symmetrical, asymmetrical, and radial. BMW is almost 
symmetrical and has radial balance.  All of the other are asymmetrical.  Show how the 
designs have harmony and balance and therefore show unity.  Emphasize that the purpose of 
a logo is to advertise and that the purpose of advertising is to sell.  (Optional) Show logos on 
Overhead #2 and see if they can identify the product.  Explain that if they can, advertisers 
have done a good job. 

2. Explain that the students will role play and become advertising designers and that this 
occupation requires the artist to create a logo to attract public attention to a product or service 
in order to sell the product or service. 

 



H:\DATA\WORD\ARTS\LESSON\ART\5th-4.doc10-31-03 

3. Explain that you are the “boss” of the (insert your last name) Advertising Company and that 
they are working for your company.  They will be assigned a product or service and submit 
designs to you for approval.  Develop criteria with the class (i.e., contrast, simplicity, 
balance, unity, easily remembered, represents the product or service well, etc.) for evaluation 
of the designs.  Write them on the board as this becomes the class rubric for evaluating the 
logos. 

4. Distribute a product or service to each student from the list provided or devise your own list. 
5. Distribute newsprint, pencils, and erasers for practice drawings. 
6. The students spend 20 minutes to develop rough sketches for a logo idea for their product, 

marking the names of colors in the spaces. 
7. The “boss” quickly assesses the student work according to the criteria developed by the class. 
8. Each student enlarges his accepted design onto white 9 x 12 drawing paper with pencil. 
9. The students complete logos with colored marker.  Put newspaper underneath paper to 

protect desks. 
10. The students evaluate their logos according to the criteria developed by the class (i.e., 

contrast, simplicity, balance, unity, easily remembered, represents the product or service 
well, etc.). 

 
Closure: 
 Display logos, grouping them according to industry, product, etc. to view them for oral 
assessment piece. 
 
Extensions: 
 Invite an advertising artist to the classroom or visit an advertising firm. 
 
Sources: 
Logos:  Colors, #36, February/March 2000 
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Products for Advertising 
 

 
NIKE SHOE 

 
BURTON SNOWBOARD 

 
GE UTILITY 

 
APPLE COMPUTER 

 
TACO BELL RESTAURANT 

 
AMTRAK TRAIN 

 
SONY ELECTRONICS 

 
DUNCAN YO-YO 

 
FIRESTONE TIRES 

 
JOLLYTIME POPCORN 

 
NOKIA CELL PHONE 

 
SACRAMENTO BEE NEWSPAPER 

 
BORDER’S BOOKS 

 
PINK PEARL ERASER 

 
NINTENDO GAMEBOY 

 
CANON PRINTER 

 
KODAK FILM 

 
BURLINGTON COAT FACTORY 

 
CRAYOLA CRAYONS 

 
BLOCKBUSTER VIDEO 

 
DOVE ICE CREAM BARS 

 
MRS. FIELD’S COOKIES 

 
HALLMARK CARD 

 
EXXON GAS 

 
DIE HARD BATTERIES 

 
CAMPBELL’S SOUP 

 
CRYSTAL DAIRY 

 
JUICY FRUIT GUM 

 
PEPSI SOFT DRINK 

 
STARBUCKS COFFEE 
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